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TourismOhio 
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WHY PEOPLE TRAVEL 
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+ Based on our research, we found that the very 

act of traveling facilitates an altered mental state 

that engages the emotional and subconscious 

areas of the human psyche.  

KEY CONSUMER INSIGHT:  
TRAVEL IS A TRANSITIONAL EXPERIENCE 
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NEW BRAND DIRECTION 
+ Showcase the emotional aspect of travel while 

authenticating the diversity and abundance of Ohio 
and focus on events, attractions, and activities in 
Ohio which might be considered cool, surprising or 
unexpected.  

 

+ Head & Heart = Emotional & Functional 

 

+ Distinguish Ohio from other tourism marketing by 
minimizing the focus on nature and adventure. 

 

+ Inspire and make people both inside and outside of 
the state feel good about Ohio.   

 

+ Micro-target demographic and psychographic  
sub-segments.   



BRAND CONCEPT 
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Long Brand Video 



SAMPLE CREATIVE 
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Midwest Living 

Insert 
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Family Outings 
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TV Commercial 



Thank you! 


