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TourismOnhio

Ohio is a destination of choice, enriching

lives through authentic travel experiences.
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Aggressively position Ohio as a relevant

travel destination and support Ohio’s
tourism industry to drive economic

prosperity throughout the state.
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NEW BRAND DIRECTION

Showcase the emotional aspect of travel while
authenticating the diversity and abundance of Ohio
and focus on events, attractions, and activities in
Ohio which might be considered cool, surprising or
unexpected.

Head & Heart = Emotional & Functional

Distinguish Ohio from other tourism marketing by
minimizing the focus on nature and adventure.

Inspire and make people both inside and outside of
the state feel good about Ohio.

Micro-target demographic and psychographic
sub-segments.
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Make your summer a joy to remember. |

While summer’s only three months long, Ohio

has an abindance of activities and attractions

that will help you create priceless memories to

last a lifetime.

Order the 2016 Ohio Travel Guide at ohic.org
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Ohio State Fair in Columbus ohio.org




3 ' What will you find in Ohio?

See baby polar bears, samitar-horned oryx, Sichuan takin

and many more exotic beasts. Go safari style and ride among
free-roaming animals at the Wilds, and areate lasting memories at
the interactive exhibits at the amazing zoos that Ohio has to offer.

Order the 2016 Ohio Travel Guide to find more.

find it here

Columbus Zoo and Aquarium in Powell ohio.org







Thank you!
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