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PLANNING FOR 2022



2022 FOCUS

Establish clear goals

Audience segmentation

Determine costs

Evaluate performance and impact of campaigns 
for maximizing our ROI

Use insights to drive future, data-driven 
decisions

MARKETING



AUDIT OF CURRENT EFFORTS – INTERNAL + MORPC MEMBERS



PLATFORMS – EXTERNAL EFFORTS



2022 FOCUS

STORYTELLING

Drive MORPC Brand Awareness

Create a viral impact

Immersive virtual reality (VR) experiences

Visual storytelling through video

Drive action through engagement and conversion



PLATFORMS – EXTERNAL EFFORTS



KEY TAKEAWAYS

Targeted marketing helps us improve our ROI and plan for budget allocations

Reviewing our existing efforts helps us identify opportunities and strengths and to make necessary 
adjustments

Audience segmentation helps us tailor our marketing and messaging to ensure we are effectively 
reaching our key audiences.

Storytelling can be a powerful engagement tool – it helps us strategize, engage, and optimize 

Visual storytelling helps provide a more immersive experience for audiences
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